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(Furniture)
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(Gift & Decorative Items / Household ltems)
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(Fashion Apparel / Leather Goods / Jewelry / textile)
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(Home Appliances / Equipment and Facilities for Office / Etc.)
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(Food packaging / Health & Beauty Packaging)
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(Font / Graphic on Surface / Digital Media / Identity Design)
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Design Story (15 Azliuu)

AnuaziuwiAnlun1saanuiuy (Design Concept/ Design thinking)
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nagnslunisaanuuutNauinaniusignann (Design to Market Strategy)
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Creativity / Originality (25 azuuw)

AMUARZIBNASNFTSA (Creativity), finansznusiaaunaa (Innovation), war lHudunuunuanaA1vantaaiing
(Originality)
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lfmaTuTafinviaidnluiq (New technology or New Materials)
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Auddu WK ldlinuAnds19d59A (Stimulus to the User’'s Creative thinking)
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Social & Environmental Impacts (15 azuuu)
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